
Sales elevator worksheet 

Ninja Networking – ©Jon Baker 2019     www.inspiraction.biz  This worksheet is designed to work with the 
book ‘Ninja networking’.  

Like the ninja, say what you need to say to make the vital blow, 

and get the result you want.  Don’t add extra moves, say your 

piece, make it count and sit down. 

This worksheet is in two parts, page 1 – where you make notes, 

page 2 where you write down prompts for your presentation. 

What’s the most important part of your message? 

What is it you want people to do this week? It may be getting people to have a “one to one” if 

they are possible buyers, but more likely it’s about getting over the reasons why somebody 

should buy your services this week (not next). What do you want to achieve? List 2-3 options, 

so you can choose 1 on page 2 

.………………………………………………………………………………………

……………………………………………………………………………………….

…………………………………………………………………………………….… 

How do you help people? 

Using the same type of words a sufferer uses before (and after) you help them is the clearest 

way to do this. 

.………………………………………………………………………………………

……………………………………………………………………………………….

…………………………………………………………………………………….… 

Who do you help? 

If it wasn’t clear in your ‘how do you help people’ list your target audience. 

.……………………………………………………………………………………… 

If you’re bored saying it, we’re even more bored listening! 

List 3-4 recent client stories that support ‘how do you help people’. What 

did the client feel before working with you, what did you do, and how did 

they feel afterwards? 

.………………………………………………………………………………………

……………………………………………………………………………………….

…………………………………………………………………………………….… 
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Your presentation will go something like “Hello, I’m [your name] from [your 

company]. I [how do you help people] ([who do you help] if you need to 

include it). Last week I [list one client story] and this week [call to action]. 

[call to action], that’s [your name] of [company] 

Name  
Company  
How do 
you help 
people 
(just a few words 
as notes) 

 
 
 
 
 

Who you 
help 
(just a few words 
as notes) 

 
 
 

Client 
story 
(just a few words 
as notes) 

 
 
 
 
 
 
 

Call to 
action 
(time limited offer?) 

 
 
 


